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OBJECTIVES
Create  and implement  a  new set  of
brand gu ide l ines .

Work with  our  creat ive  team to  des ign  a
potent ia l  new logo

Redes ign the  Burham Park  webs i te  on Wix
for  modern i ty  and eas ier  nav igat ion
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HYPOTHETICAL BUDGET
Task Total Time Total Earned

Research 8 hours $600

Writing 6 hours $540

Brainstorm 7.5 hours $675

Meeting Time 18.5 hours $1,665

Account Maintenance 10.25 hours $768.75

TOTAL 50.25 hours $4,248.75



R E S U L T S
Brand  Gu ide

The first step of the Burnham Park digital
rebrand was to develop a new brand guidelines
to reflect the modern update. We opted to use
different variations of the Lato typeface, pairing
different weights for cohesion. For colors, we
chose a set of greens, blue and orange to go
with a more natural theme without overkilling
with too much green.



R E S U L T S
LOGO

We worked with the creative team to design
potential new logos for the Burnham Park
Association. We wanted the logo to be more
modern, while still having the same structure as
the current one.



R E S U L T S
WEBSITE

Our main objective for this semester was to create a new
website for the BPA on Wix. Our goal for this website
was to update the branding, as previously mentioned,
and to consolidate the pages and information so that it
was easier to navigate and digest.



W E B S I T E



N E X T  S T E P S
Payment



R E C O M M E N D A T I O N S
Estab l i sh  a  month ly
news le t te r  as  an
extens ion/recap  o f
the  open  meet ings

Cont inue  the  b rand
gu ide l ine  onto  the
Ins tagram account

Trans fe r  your  doma in  f rom
the  o ld  webs i te  to  the
cur rent  Wix  one  fo r  bet te r
SEO resu l t s

1 2
43 I nves t  in  Wix  Pro  in  o rder  to

un lock  more  in -depth
features  fo r  a  bet te r  webs i te
exper ience

Feature  user  genera ted
content  (photos ,  persona l
s to r ies ,  b randed  hashtags )65 Keep  the  photo  ga l l e ry  up  to

date :  t ake  photos  o f  the
parks  and  events   



T H A N K  Y O U !


